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Ask Questions! 

 

ÅInsert snagit pic of where they should do so.  

/ƭƛŎƪ άtǊƛǾŀǘŜ /Ƙŀǘέ ŀƴŘ 
ǎŜƭŜŎǘ άaŀƎǳƛǊŜ !ǎǎƻŎƛŀǘŜǎέ 
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Poll Question #1 
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Q.   At what stage is your institution in  
the implementation of an NPC? 

  

A. Considering various NPC options and vendors 
 

B. Have contracted with an NPC vendor (or in-
house) 
 

C. NPC live on website 

 

29% 

 
34% 

 

 
7% 

Live audience 
responses: 



 

Å6 Myths about Net  
Price Calculators 
 

Å7 Recommendations for people 
implementing Net Price Calculators 
 

ÅCase Study: Indiana State University 
 

ÅAnswers to your questions 

 

}Bkj|p ^aheara
everything you 

da]n ~ 
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Myths about  

Net Price Calculators 



MYTH #1   
 

Ɂ Õɯ-/"ɯÞÐÓÓɯÐÕÊÙÌÈÚÌɯ×ÏÖÕÌɯÝÖÓÜÔÌɯÈÕËɯ
ÊÖÔ×ÓÈÐÕÛÚɯÛÖɯÔàɯ%ÐÕÈÕÊÐÈÓɯ ÐËɯ.ÍÍÐÊÌɂ 



MYTH #2   
 

Ɂ3ÏÌɯNPC is a Financial Aid 3ÏÐÕÎɂ 



 
Resources 

ÅTransparency in higher 
education  

ÅThe future of NPCs  

 
 

http://www.maguireassoc.com/resources/paper-archives/ 



 
Resources 

ÅAdvice from expert 
researchers and 
practitioners in 
Enrollment Management 
and Financial Aid  

 
 

http:// www2.ed.gov/about/bdscomm/list/acsfa/bottomline6june2011.pdf 



MYTH #3   
 

Ɂ.ÜÙɯÐÕÚÛÐÛÜÛÐÖÕÈÓɯÈÐËɯÈÞÈÙËÐÕÎɯÐÚɯÛÖÖɯ
ÊÖÔ×ÓÐÊÈÛÌËɯÍÖÙɯÈÕɯ-/"ɂ 



MYTH #4   
 

Ɂ/ÌÖ×ÓÌɯprimarily want to  game NPCs to 
find out our ÈÞÈÙËÐÕÎɯÚÛÙÈÛÌÎàɂ 



39%

42%

59%

59%

61%

0% 25% 50% 75%

Better understand the variables colleges 
and universities are using to calculate 

financial aid and net cost

Compare the net cost to attend various 
colleges and universities

Estimate your eligibilty for need-based aid

Estimate your eligibilty for merit-based aid

Estimate your out-of-pocket costs to 
attend a particular school

Figure 3
Proportion of Students Who Are Extremely Interested 

in Using a Net Cost Calculator to Achieve Outcomes

MYTH #4   
Ɂ/ÌÖ×ÓÌɯprimarily want to  game NPCs  

to find out our ÈÞÈÙËÐÕÎɯÚÛÙÈÛÌÎàɂ 

Source: 2011 College Decision Impact Survey 
http://www.maguireassoc.com/resources/paper-archives/ 



MYTH #5   
 

Ɂ ÓÓɯ-/"ÚɯÈÙÌɯ×ÙÌÛÛàɯÔÜÊÏɯÛÏÌɯÚÈÔÌɂ 



 
Resources 

ÅCase Studies 

ÅFederal Template vs. 
others 

ÅListing of NPC providers  

ÅTop 21 questions to ask 
an NPC provider  

 

http://www.nacacnet.org/PublicationsResources/Journal/Pages/Journal-of-
College-Admission.aspx 



MYTH #6   
 

Ɂ ÓÓÖÞÐÕÎɯÍÈÔÐÓÐÌÚɯÛÖɯÚÌÌɯÛÏÌÐÙɯÌÚÛÐÔÈÛÌËɯ
awards before applying will decrease our 

È××ÓÐÊÈÛÐÖÕɯÝÖÓÜÔÌɂ 



Poll Question #2 



 
 
 

21 

Q.    Who do you think will complete  
your NPC? 

  

A. Students 
 

B. Parents 
 

C. Students and Parents together 

 

5% 
 

51% 
 

26% 

Live audience 
responses: 



 ÕËɯÛÏÌɯƖƔƕƕɯ"#(2ɯÚÜÙÝÌàɯÚÈàÚȱ 

43% 

12% 

44% 

1% 

Who completed your NPC? 

Students

Parents

Students and parents together

Not reported

N= 5,951 college-bound seniors who used an NPC in their college search 



 
Resources 

Answers from over 21,000 
college-bound seniors  

 

Å Have they/would they use an NPC?  

Å NPC ratings on ease of use 

ÅWhat aspects of an NPC are important 

What they plan to do with an NPC  

http://www.maguireassoc.com/resources/paper-archives/ 



Poll Question #3 
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Q. How will your institution use data collected 
from your NPC? 
 

  
A. We do not plan to collect or use NPC data 

 
B. We will collect our NPC data but have not yet 

decided how to use it 
 

C. We will collect our NPC data and use it for 
recruitment purposes 
 

D. We will collect our NPC data and use it for both 
recruitment and systematic analysis 

 

6% 
 

25% 
 

 
7% 

 
38% 

Live audience 
responses: 
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Recommendations 



 
Recommendation #1 

 
Consider all your NPC options  

 
 



 
Resources 

http://www.studentaid.com/resources/Downloads/Press/07_NPC_-_Chart.pdf 

ÅNASFAA publication  

ÅProvides NPC 

comparison worksheet  

 
 



 
Recommendation #2 

 
Collect your NPC data ! 

 
 



Institution  Created Date  Student Name  Student Email Address  Student Address  
Primary Phone 

Number  
Student's Current Grade 

Level  
High School 

Graduating Class  

Test College 3/25/2010  Joe Washington Joe@mail.com framingham, Massachusetts 01702 6190250629 High School Student Class of 2014 

  3/25/2010  Bill Smith  Bill@mail.com Houston, Texas 42222 3184115304 High School Student Class of 2011 

  3/25/2010  Jenny Lee Jenny@mail.com Indianapolis, Indiana 46220 4127522463 High School Student Class of 2010 

  3/26/2010  Stacy Kim stacy@mail.com Beavers Mill, Pennsylvania 55262 2459557503 High School Student Class of 2011 

  3/26/2010  John Macher John@mail.com Davis, California 95618 5796050760 Not Currently Studying Class of 2010 

  3/26/2010  Ruben Edelsaon Ruben@mail.com Davis, California 95618 5638956210 Not Currently Studying Class of 2010 

  3/26/2010  Thomas jones Tom@mail.com Davis, California 95618 7983750060 High School Student Class of 2011 

  3/29/2010  Jackie Hays Jackie@mail.com Barto, Pennsylvania 32790 7666116181 High School Student Class of 2010 

  3/30/2010  Cam Rassmussen  cam@mail.com Pike, Pennsylvania 09088 5902656017 High School Student Class of 2011 

  4/4/2010  Eric Rivera  eric@mail.com Bunker Hill, West Virginia 25413 6400544320 High School Student Class of 2011 

  4/5/2010  Molly rice molly@mail.com Park, Pennsylvania 19605 2861139935 High School Student Class of 2010 

  4/6/2010  Chad Whorthington chad@mail.com Upper Marlboro, Maryland 20774 6005305753 High School Student Class of 2010 

  4/6/2010  Becca Greenbalm becca@mail.com Hereford, Pennsylvania  20774 5430415077 High School Student Class of 2010 

  4/7/2010  Jennifer Gaffy jennifer@mail.com Huntsville, Pennsylvania 00199 7610032225 High School Student Class of 2010 

  4/7/2010  Tom Shultz tom2@mail.com Host, Pennsylvania 09088 5118028470 High School Student Class of 2010 

  4/7/2010  Cody Parker cody@mail.com Snyder, Pennsylvania 01002 6051750759 High School Student Class of 2010 

  4/7/2010  Leon Moore leon@mail.com Reading, Pennsylvania 19605 3594457936 High School Student Class of 2010 

  4/7/2010  Katherine Gates katie@mail.com Reading, Pennsylvania 19605 3578636457 High School Student Class of 2010 

  4/8/2010  George Lopez george@mail.com Orlando, Florida 32801 5325339587 High School Student Class of 2010 

  4/8/2010  Matt Peterson matt@mail.com York, Pennsylvania 12345 5200191027 Not Currently Studying Class of 2010 

  4/8/2010  Jamie Lee jamie@mail.com Adams, Pennsylvania 05158 5622483300 High School Student Class of 2010 

  4/8/2010  Derek Taylor derek@mail.com Elk, Pennsylvania 00980 3046010240 High School Student Class of 2010 

  4/8/2010  Ben Griffin ben@mail.com Bucks, Pennsylvania 12098 8267535796 High School Student Class of 2010 

  4/10/2010  Lauren Silva lauren@mail.com Orlando, Florida 12345 7416484231 High School Student Class of 2010 

  4/11/2010  Bob Songer Robet@mail.com new york, New York 10010 5787338985 High School Student Class of 2010 

ÅValuable leads 
ÅM ight not be in your inquiry pool 
ÅBetter forecast yield 
ÅBetter anticipate need of incoming class 



 
Recommendation #3 

 
Be accurate 

 
 



$14,316  is a 
pretty accurate 

estimate! 



 
Recommendation #4 

 
Be clear 

 
Avoid Financial Aid jargon 

 



 
Net Price Calculator V 1.0  

 



Do students 
and parents 
know what 
ά9C/έ ƳŜŀƴǎΚ 

Do students and 
parents know they 

do not have to 
repay grants? 

Disclaimer 

Direct cost 
to whom? 



 
Recommendation #5 

 
Know your audience  

 
Speak their language 



 
Parents? Students? 

 

 

Grandparents? 



You mean I can 
go to college for 

FREE? 

What does 
άƴŜǘέ ƳŜŀƴΚ 



English or 
Spanish option 



 
Recommendation #6 

 
Message the value of an 

education at your institution  
 

What will students get from your institution 
ÛÏÈÛɯÛÏÌàɯÞÖÕɀÛɯÎÌÛɯÍÙÖÔɯÖÛÏÌÙÚȳ 



 
 
 
 
 
 

ÅLifetime earnings with college degree versus high school 
ÅPercentage of graduates in major who are employed 
ÅAverage starting salary of graduates 
ÅGraduation rate statistics 
 
 
 



The NPC 
landing page 

messages 
L{¦Ωǎ value 



 
Recommendation #7 

 
Position your institution relative 

to competitors  



Willingness to Pay 

9%

15%

29% 29%

19%

0%

10%

20%

30%

40%

1 = Strongly
Disagree

2 3 4 5 = Strongly
Agree

άL ŀƳ ǿƛƭƭƛƴƎ ǘƻ ŀǎǎǳƳŜ ŘŜōǘΣ ƻǊ ŘŜŜǇŜƴ Ƴȅ ŦƛƴŀƴŎƛŀƭ ŎƻƳƳƛǘƳŜƴǘΣ 
ŦƻǊ ŀ ƘƛƎƘŜǊ ǉǳŀƭƛǘȅ ŜŘǳŎŀǘƛƻƴΦέ

44 

Å Higher education is often seen as an investment and many families 
will invest more in a higher quality education. 

Source: 2010 College Decision Impact Survey 
http://www.maguireassoc.com/resources/paper-archives/ 



ÅPrice comparison with 
competitors 

 
ÅLoan burden comparison 

with competitors (with 
estimated monthly 
payments) 

 
ÅGraduation rate 

comparisons 
 
ÅClass size comparisons 
 
 
 







ISU Home Page 



ISU Financial Aid Page 



ISU Scholarships Page 
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